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It's all about Marketing  
Whether you are promoting yourself, social ideas, products or services you want to be found 

and get established as a trusted advisor.  In its broadest sense this is marketing and it has the 

following goals: 

 visibility (business promotion) 

 inquiries (leads) 

 involvement (sales) 

 friendship (repeat business). 

In the business world, the advent of Internet has 

increased the fear of competition, which opened 

companies to the idea of moving from traditional 

Marketing techniques to new Online Marketing 

techniques. 

 Traditional Marketing methods 

Å Inside sales 

Å Telemarketing 

Å Tradeshows and Seminars 

Å Print Advertising 

Å Direct mail and E-mail 

Online Marketing methods 

Å Search engine optimization (SEO) 

Å Pay per click (PPC) advertising 

Å Leveraging Blogging & Social Media  

Å Landing pages targeted for lead conversion 

Å Google Analytics to track your marketing efforts 

I like the terms coined by HubSpot.com: Outbound Marketing for Traditional Marketing, Inbound 

Marketing for Online Marketing and their video ñDude, Cold Calling Is For Losersò. 

What is Google Page Rank & Why does it matter? 

Google Page Rank (a.k.a. PR) is a number from 0 to 10 and it measures Website popularity 

(ñauthority on the topicò) in its databases. You can see the PR-s of the sites you visit, if you 

downloaded a Google Toolbar for your browser. 

Page Rank is one of the most important factors when Google is calculating SERP (Search 

Engine Result Page) to decide where to position your links among all search results. Search 

Engines want to place links from the most authoritative source of information first! 

SEO Focus Areas 
The goal of all SEO is to achieve Keyword Dominance in the mind of search engines. To do 

this, we have three areas of concern: 

http://www.youtube.com/watch?v=Q3yCB7AvvAk
http://toolbar.google.com/
http://www.hubspot.com/internet-marketing-kit
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On-page Optimization 

Refers to the keyword optimizations you make in your web page code. This has fairly little SEO 

importance but is easy to control. 

Keep in mind that eye-tracking visualization research finds users read Web pages in an F-

shaped pattern. Here is a screenshot of Eye-tracking Heat-maps: 

 

 Users first read in a horizontal movement, usually across the upper part of the content 

area. This initial element forms the F's top bar. 

 Next, users move down the page a bit and then read across in a second horizontal 

movement that typically covers a shorter area than the previous movement. This additional 

element forms the F's lower bar. 

 Finally, users scan the content's left side in a vertical movement. Sometimes this is a fairly 

slow and systematic scan that appears as a solid stripe on an eye-tracking heat-map. 

Site-wide Optimization 

The navigation and linking structure you use across your site. This is very important and within 

your control. 

Off-site Optimization 

The links coming into your site. This is extremely important but very difficult to control. Youôll 

need to inform the World about your content in order to acquire quality inbound keyword links. 

http://www.useit.com/alertbox/reading_pattern.html
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Fortunately, the Social components of modern website like RSS feeds, Blogs, Forums, 

Comments, Polls, Voting are becoming a commodity as they are built into every modern CMS 

(e.g. WordPress, Joomla!, Drupal). The question is no longer how to code this functionality, but 

how to promote it online.  The bare minimum to improve website visibility & credibility is to: 

 Create & submit your XML Sitemap to search engines 

 Create & promote your RSS Feeds 

 Submit your site to DMOZ.org ï Open Directory Project. 

Submit your XML Sitemap to Search Engines 
Here is an example of XML Sitemap telling Search Engines what, when and how to spider: 

 

Youôll need to create Google Webmasters Tools account and submit Sitemap from time to time: 

 

http://jasminahomes.ca/sitemap.xml
https://www.google.com/webmasters/tools/dashboard
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Yahoo! & MSN search engines now understand the same XML format and you will need to 

submit it to them too. 

Promote your RSS Feeds 
RSS (Really Simple Syndication) changes push into pull style of interaction with your audience. 

They can easily ñsign-upò to read website updates when they want to, in either online of offline 

mode. 

I suggest partitioning RSS Feeds per author & topic (taxonomy term) to giving readers a choice 

who and what to follow will give more exposure to your content writers (members) as well. 

Let major RSS Online Directories know that you have fresh content. The easiest way to perform 

bulk updates (with a single ñpingò) is to use Pingomatic XML-RPC call (in our case, just a Drupal 

module), because it will update multiple directories and search engines: 

 

You need to promote your RSS feeds with the RSS syndicators and directories whenever there 

is a new content and unlike DMOZ (below) this is not just one-time registration. 

What is DMOZ? 
DMOZ.org ï The Open Directory Project, is the Internetôs largest directory system containing 

over 4 million web sites. It is maintained by human editors. 

DMOZ submission works hand in hand with search Engine Optimization (SEO) and leads to: 

 more visits to your website 

 more links to your website (because other directories will also copy DMOZ content) 

 getting established as the leader in a certain category (if you follow the tips below). 

http://www.dmoz.org/add.html
http://pingomatic.com/
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Why is DMOZ relevant? 

You have to register your main websites to Open Directory, because it is important part of 

having a web site rank well in Google!  Google takes URL-s from DMOZ, matches URL-s with 

their Page Rank number on Google and copies into Google Directory ï sorted by Google Page 

Ranks. Chose your category wisely! It is better to be a big fish in a small pond then a small 

one in a big lake. 

Other Directories 

There are other free and for-fee directories to submit your sites to.  E.g. Yahoo Directory is very 

good, but it will cost you a few hundred dollars: http://dir.yahoo.com/. Do not overdo directory 

submissions: 

 Choose only players relevant for your industry. 

 Make sure they have a page rank of at least #4. 

Every directory has submission guidelines, and your need to read them and obey them to be 

accepted. This may be time consuming. And last, but not the least: be patient, it can take 6+ 

months to start seeing benefits of DMOZ directory submissions. 

Example of submissions to DMOZ 

Alphabetical submission to DMOZ was really a submission to Google Directory 

(http://www.google.ca/dirhp). Please note the order ï per website PR quality: 

 

  

http://dir.yahoo.com/
http://www.dmoz.org/Regional/North_America/Canada/Ontario/Localities/R/Richmond_Hill/Business_and_Economy/Real_Estate/
http://www.google.ca/dirhp
http://www.google.com/Top/Regional/North_America/Canada/Ontario/Localities/R/Richmond_Hill/Business_and_Economy/Real_Estate/

