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It's all about Marketing

Whether you are promoting yourself, social ideas, products or services you want to be found
and get established as a trusted advisor. In its broadest sense this is marketing and it has the
following goals:

¢ visibility (business promotion)
e inquiries (leads)

e involvement (sales)

¢ friendship (repeat business).

In the business world, the advent of Internet has
increased the fear of competition, which opened z’
companies to the idea of moving from traditional Linked @ Youm N
Marketing techniques to new Online Marketing

del.icio.us
techniques. “'Te‘h"mw J

The Modern Sales Funnel:

uO&)gle E@
"ﬁ

Traditional Marketing methods
A Inside sales
A Telemarketing
A Tradeshows and Seminars
A Print Advertising
A Direct mail and E-mail

> Customerisin contral

Online Marketing methods
A Search engine optimization (SEQ)
A Pay per click (PPC) advertising
A Leveraging Blogging & Social Media
A Landing pages targeted for lead conversion
A Google Analytics to track your marketing efforts

| like the terms coined by HubSpot.com: Outbound Marketing for Traditional Marketing, Inbound
Marketing for Online Mae Ke&dCalmglskon,dsertsoh.ei r vi d

What is Google Page Rank & Why does it matter?

Google Page Rank (a.k.a. PR) is a number from 0 to 10 and it measures Website popularity
(Aauthority on the topico) igoftheties yduaisitaifyaus e s .
downloaded a Google Toolbar for your browser.

Page Rank is one of the most important factors when Google is calculating SERP (Search
Engine Result Page) to decide where to position your links among all search results. Search
Engines want to place links from the most authoritative source of information first!

SEO Focus Areas

The goal of all SEO is to achieve Keyword Dominance in the mind of search engines. To do
this, we have three areas of concern:

> Customerand sales share control

Yo
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http://www.youtube.com/watch?v=Q3yCB7AvvAk
http://toolbar.google.com/
http://www.hubspot.com/internet-marketing-kit
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On-page Optimization
Refers to the keyword optimizations you make in your web page code. This has fairly little SEO
importance but is easy to control.

Keep in mind that eye-tracking visualization research finds users read Web pages in an F-
shaped pattern. Here is a screenshot of Eye-tracking Heat-maps:

) F-Shaped Pattern For Reading Web Content (Jakob Nielsen’s Alertbox) - Mozilla Firefox

File Edit ‘iew History Bookmarks ScrapBook Tools Help

€ - - @ E - @ - | W hitpejfwew.useit.comfalertboxjreading_pattern.html b | p [[Gl=|F shape heat map Q] @
M| ! L
Google |Gl search » ¢ @ ¥ Bookmarks ~ LRk « % check « Sy autolink B Autoril (@b sendto~ & [E F [E shape [E heat [E map @ settings~ & & ~
“1. | & Aboutthis.. | [ TeleProsp... | [ | Welcomet... | @ RavenTo.. | Wl F-Sha.. @ | AncrewH.. | [FwebsteM.. = JZwebsteG.. = J=jwebsteM.. =@ TorontoD... =[] Welcomet.. =& thormhilo... -
v

Heatmaps from user eyetracking studies of three websites. The areas where users looked the most
are colored red; the yellow areas indicate fewer views, followed by the least-viewed blue areas.
Gray areas didn't attract any fixations.

The above heatmaps show how users read three different types of Web pages:

+ an article in the "about us"” section of a corporate website (far left),
s a product page on an e-commerce site (center), and
+ a search engine results page (SERP; far right).

@ Find: N @ next @ previous [ Highightal [] Matchcase g Phrase not found
Done & % 1438 [ Proxy:none SE@ [ 1.55 BA N\ apachef2.2.9 [ 66.39.25.224 © @

‘4 start € r@n « s @ C:\Documents and Se... | ([ 3 Microsoft Office ...~ | [ 7 Microsoft Office ... ) F-Shap or.. \°&ry G =2l 228 M

v

e Users first read in a horizontal movement, usually across the upper part of the content
area. This initial element forms the F's top bar.

e Next, users move down the page a bit and then read across in a second horizontal
movement that typically covers a shorter area than the previous movement. This additional
element forms the F's lower bar.

o Finally, users scan the content's left side in a vertical movement. Sometimes this is a fairly
slow and systematic scan that appears as a solid stripe on an eye-tracking heat-map.

Site-wide Optimization
The navigation and linking structure you use across your site. This is very important and within
your control.

Off-site Optimization
The links coming into your site. This is extremely important but very difficult to control. Y o u 6 | |
need to inform the World about your content in order to acquire quality inbound keyword links.



http://www.useit.com/alertbox/reading_pattern.html

Fortunately, the Social components of modern website like RSS feeds, Blogs, Forums,
Comments, Polls, Voting are becoming a commaodity as they are built into every modern CMS
(e.g. WordPress, Joomla!, Drupal). The question is no longer how to code this functionality, but
how to promote it online. The bare minimum to improve website visibility & credibility is to:

e Create & submit your XML Sitemap to search engines
o Create & promote your RSS Feeds
e Submit your site to DMOZ.org 1 Open Directory Project.

Submit your XML Sitemap to Search Engines
Here is an example of XML Sitemap telling Search Engines what, when and how to spider:

GCoogle Sitemap File: http://jasminahomes.ca/sitemap.xml (=13

File Edit View History Bookmarks Window Help

uu B [Ehl[p'masmmahomes.:afswtemap.xml B Q~ Google

.
Google Sitemap http://jasminahomes.ca/sitemap.xml )
Number of URL:s in this Google Sitemap: 634
Click on the table headers to change sorting
Sitemap URL Last modification date ~||Change freq.|[Priarity
http://jasminah ca/toronto-real-estate-h i 3 ice-ch 2008-11-13T00:34:17+00:00| hourly 0.4
http://jasminahomes.ca/north-york-condos-1-1-bedroom-condo-for-sale-at-yonge-and-finch 2008-11-12T22:22:10+00:00| hourly 0.4
http://jasminahomes.ca'richmond-hill-santa-claus-parade-on-vonge-street 2008-11-12T22:20:26+00:00 | hourly 0.4
http://jasminahomes.ca/north-york-condos-1-1-bedroom-condo-for-sale-at-yonge-and-finch-yonge-street-view-017-j 2008-11-01T02:35:56+00:00 | |weekly 0.1
2 B = - 2008-11-01T02:34:21+00:00 ||weekly 0.1
http://jasminah ca/north-york-condos-1-1-bed do-fi le-at-y d-finch-bal 017-jpg 2008-11-01T02:33:26+00:00 | \weekly 0.1
http://jasminahomes.ca/north-york-condos-1-1-bedroom-condo-for-sale-at-yonge-and-finch-walk -out-017-j 2008-11-01T02:32:29+00:00 | |weekly 0.1
2008-11-01T02:31:34+00:00 | |weekly 0.1
http://jasminah ca/north-york-condos-1-1-bed do-ft le-at-y d-finch-kitchen-017b-jpg 2008-11-01T02:29:11+00:00 | |weekly 0.1
http://jasminahomes.ca/north-york-condos-1-1-bedroom-condo-for-sale-at-yonge-and-finch-kitchen-017-j 2008-11-01T02:28:17+00:00 ||weekly 0.1
2008-11-01T02:26:34+00:00 | \weekly 0.1
2008-11-01T02:25:47+00:00 ||weekly 0.1
¢ (2] -1-1-} £ 2008-11-01T02:25:00+00:00 |\weekly 0.1 L
http://jasminah ca/north-york-condos-1-1-bed do-f le-at-y d-finch-bed 017-jpg 2008-11-01T02:23:16+00:00 | |weekly 0.1 b
I — - 2
~ . . . .
Youbl | creaeGbhogle Webmasters Tools account and submit Sitemap from time to time:
Google Webmaster Tools - Content analysis - p e =1E|
File Edit View History Bookmarks Window Help
Q~ Google
G l Jjasminahomes@gmail.com | My Account | Help | Sign out 4
OC )8 € Webmaster Tools
Dashboard > Diagnostics = Content analysis
Overview Content analysis = [ Gougee ]
Overview While we were crawling your site, we noticed some issues with the content of your pages. These issues won't prevent your site from appearing in
Web crawl Google search results, but paying attention to them can provide Google with more information and even help drive traffic to your site. For example,
Mobile . title and meta description text can appear in search results, and useful, descriptive text is more likely to be clicked on by users. More information
obile crawl
Content analysis Meta description issues Pages
. . ‘We didn't detect any issues with the meta descriptions on your site.
Statistics
Links Title tag Issues Pages
= Missing title tags V]
Sitemaps Duplicate title tags 2
Tools Long title tags ]
Short title tags o0
Non-informative title tags V]
Non-indexable content issues Pages
We didn't detect any issues with non-indexable content on your site. L=
v
3 Download all content analysis data Last updated Nov 12, 2008 /
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Yahoo! & MSN search engines now understand the same XML format and you will need to
submit it to them too.

Promote your RSS Feeds

RSS (Really Simple Syndication) changes push into pull style of interaction with your audience.
Theycan easiulpy fi ©ibygite gpdateswenen they want to, in either online of offline
mode.

| suggest partitioning RSS Feeds per author & topic (taxonomy term) to giving readers a choice
who and what to follow will give more exposure to your content writers (members) as well.

Let major RSS Online Directories know that you have fresh content. The easiest way to perform
bul k updates (with a si ngl eRRCgdEl(ngodrkrasq, jastaDoupall s e
module), because it will update multiple directories and search engines:

") Ping-o-Matic! - Mozilla Firefox

File  Edit View History Bookmarks  ScrapBook  Tools  Help

& - -@ @ & - B - O hetpuifpingomatic.comjping/Hle=Jasmina-+-+horth+Vorkes2C + Thornhilk-and-+Richmond-+Hil-+Reak Estate + Specialist+ %7+ B v | [ | a5 [[G]=[define:serp rating [S] a0

Google G Serch < b @ L Bockmarks - PR 5 oy -y = (& serdto- & B whet [E = [G serp [B roting @ Settings - 6 EF -

# 5. [ TeleProsp.. @ Facebook... g RavenTo.. £, PersonalS.. AndrewH... | =) WebsteM... = website G, o) websitem... @ TorontoD... The Smor... | ToABlog Juice ... | © Ping-o.. 3

plng-©-matic

Home Stats  Blog

Ping-o-Matic results...

Pinging services ...

Hey! Bookmark this page and come back to it later to automatically
re-ping.

Weblogs.com:

Ping sent.

Blo.gs:

Ping sent.

Technorati:

Ping sent.

Feed Burner: v

& Find: 4 pext {0 Brevious [ Highliaht sl [] Match case
Dane E & 7.aves ProxyiNone  SE@ ||| @ @ | @ W& vslow B3 Litespeed B 72.233.56.138 @ @

You need to promote your RSS feeds with the RSS syndicators and directories whenever there
is a new content and unlike DMOZ (below) this is not just one-time registration.

What is DMOZ?

DMOZ.org i The Open Directory Project, istheintern et 6 s | argest directory
over 4 million web sites. It is maintained by human editors.

DMOZ submission works hand in hand with search Engine Optimization (SEO) and leads to:

e more visits to your website
e more links to your website (because other directories will also copy DMOZ content)
e getting established as the leader in a certain category (if you follow the tips below).

A i

=]

Sy


http://www.dmoz.org/add.html
http://pingomatic.com/

Why is DMOZ relevant?

You have to register your main websites to Open Directory, because it is important part of
having a web site rank well in Google! Google takes URL-s from DMOZ, matches URL-s with
their Page Rank number on Google and copies into Google Directory i sorted by Google Page
Ranks. Chose your category wisely! It is better to be a big fish in a small pond then a small
one in a big lake.

Other Directories
There are other free and for-fee directories to submit your sites to. E.g. Yahoo Directory is very

good, but it will cost you a few hundred dollars: hitp://dir.yahoo.com/. Do not overdo directory
submissions:

¢ Choose only players relevant for your industry.
o Make sure they have a page rank of at least #4.

Every directory has submission guidelines, and your need to read them and obey them to be
accepted. This may be time consuming. And last, but not the least: be patient, it can take 6+
months to start seeing benefits of DMOZ directory submissions.

Example of submissions to DMOZ
Alphabetical submission to DMOZ was really a submission to Google Directory
(http://www.google.ca/dirhp). Please note the order i per website PR quality:
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http://dir.yahoo.com/
http://www.dmoz.org/Regional/North_America/Canada/Ontario/Localities/R/Richmond_Hill/Business_and_Economy/Real_Estate/
http://www.google.ca/dirhp
http://www.google.com/Top/Regional/North_America/Canada/Ontario/Localities/R/Richmond_Hill/Business_and_Economy/Real_Estate/

